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These are exciting times 
in Midtown.
The Midtown district is a dynamic place undergoing 
transformational change. New buildings in the skyline. 
New projects at street level. New people coming into our 
community, each with their own views about Midtown. 

For our organization, community input informs everything 
we do. It’s important to gauge attitudes and perceptions 
every few years so we can refine our work and create an 
exceptional place. We fielded a survey that asked for your 
views on a range of topics. And the Midtown community 
responded. Big time. More than 3,500 Midtown workers, 
residents and visitors participated, a 79% jump in 
respondents over our last community survey in 2013.

To everyone who took our 2016 Midtown Community 
Survey, thank you. We appreciate your perspective. 
We learned a lot from it. And we cannot wait to put 
the insights on these pages to work for an even better 
experience, in the heart of it all.

Introduction
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Midtown Alliance created this research project to 
learn more about how different groups interact 
with their city, what they think is great about the 
Midtown district, and what changes they would 
like to see in the coming years. 

Respondents were recruited via outreach to 
employers and residential contacts, earned media 
in local publications, e-mail and targeted social 
media campaigns. No one was compensated for 
their participation. Responses were benchmarked 
against a similar survey conducted in 2013 when 
applicable.

Surveys were conducted in the summer of 2016 
and administered separately by group:

• Live in Midtown (n=953)

• Work in Midtown (n=1716)

• Both live and work in Midtown (n=594)

• Visit Midtown (n=251)

Respondents self-selected which survey best 
applied to them based on their relationship 
to Midtown, and they were able to exit the 
survey at any time. Before starting the survey, 
all respondents were asked to confirm their 
understanding of the geographical boundaries 
of the Midtown Improvement District by viewing 
a map, and to base all of their answers on this 
definition.

Executive Summary

What’s on the minds of Midtown 
workers, residents and visitors?
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3,514 people responded to the 2016 
Midtown Community Survey.
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People who spend time in Midtown consider it 
to be a great place to live and work, walkable 
and clean, offering lots of dining and cultural 
attractions. Across the board, people are big 
fans of what they see happening with Midtown 
Alliance streetscape projects, landscaping in the 
public right of way and efforts to keep the area 
clean and attractive. But the sentiment is that 
there is more work to be done on transportation 
and safety issues in our rapidly growing district. 
And the call continues for more shopping options. 
These findings largely match what we learned in 
the 2013 version of the survey, but with a 79% 
larger sample size.

The sense of community and affiliation among 
people in Midtown is high, with the largest 
percentage of all three groups (residents, workers 
and people who are both) listing their attachment 
as “strong.” Sense of community increased 
among those who live in Midtown, regardless of 
where they work. When asked the likelihood of 
recommending Midtown to others, those who live 
or live and work in Midtown are most likely to be 
“promoters” (score of 9 or 10 on a scale of 1 to 
10).

Responses varied by group in terms of what they’d 
like to see more of in the area, with those who 
live in Midtown more likely to want more grocery, 
hardware, and pet supply options, while those 
who only work in Midtown or visit Midtown are 
more likely to want more restaurants. Specifically 
requested store brands include Apple Store, 
Whole Foods (coming soon), Target, Banana 
Republic, and more unique local dining and 
boutique shopping options.

The majority of people who live outside Midtown 

The Big Picture

82% of people who live and 
work here feel a strong sense of 
community in Midtown.

73% of respondents want more large 
and small format grocery options in 
Midtown.

Credit: Whole Foods Market®
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Transportation 
The majority of people who live outside Midtown 
but travel to work in the district spend at least 
half an hour each way on their daily commute, 
most often alone in their cars, which is consistent 
with regional averages. Those who live or live 
and work in Midtown enjoy shorter commutes 
and more transportation options, including a 
significant percentage that walk or take MARTA 
rail. When asked which commute methods 
Midtown should prioritize, 94% of respondents 
said investments in walking and transit are the 
most important. Those who bike in Midtown are 
most likely to do it for exercise and non-commute 
trips, and say that lack of connected bike lanes 
and fear of unaware drivers is a barrier to biking 
more often.

Public Safety 
When asked to compare safety conditions versus 
five years ago, 3:4 respondents believe Midtown 
is safer or conditions are the same as before. The 
average percentage of people who say that they 
feel “safe from crime” improved from 43% in 2013 
to 50% in 2016. Related to how safe respondents 
feel at street level, the percentage that thinks 
there are “few panhandlers/homeless” held 
steady (45% “definitely” or “probably” would 
agree).

Overall 

According to respondents, the greatest issues 
facing Midtown include crime/safety, traffic, 
parking, lack of affordable housing, and 
accommodating future growth. In the next five 
years, residents and visitors want to see Midtown 
become a more vibrant retail destination, with 
more unique and local restaurants, shops, 
and events of interest. All respondents want 
transportation improvements in the area, though 
they disagree about whether more or less parking 
and one-way streets would help achieve this. 

94% believe future investment in 
transit projects should be a top 
priority for Midtown’s transportation 
network.

76% say Midtown is safer or the 
same as five years ago.

Footnote:

Based on survey sample size and population estimates for the number of workers (65K), residents (15K) and visitors (6M) in the 

District, the survey carries an acceptable margin of error of between 2.3% (workers) and 3.5% (residents) against a 95% confidence 

interval for all respondent categories except visitors (6%). Source of calculations: http://www.surveysystem.com/sscalc.html



Among all respondents, there was an even split 
(50-50) between males and females. Respondents 
represented a fairly even distribution across 
ages 30-59, with slightly fewer in the 18-
29 bracket (18%) and the 60+ bracket (11%). 
Nearly 60% of respondents are married or 
living with a partner, and 1:5 respondents 
have children under 18 living at home.
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Demographics

Who’s here?

Age Breakdown: 

11%

21%

       23%

25%

18%

Roughly half of respondents in each 
cohort have lived or worked in 
Midtown for at least 5 years.

n=

3,497
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Comparing and Contrasting Respondent Groups

Living in Midtown

Of those that live in Midtown and work outside 
the district, 59% were male and around half are 
between 30 and 49 years of age. Slightly less 
than half are single (45%), and only 6% have 
children under 18 in the household. Around half 
have lived in Midtown for five years or more 
and 72% own the residences they live in. 

Midtown residents dine out and drink in Midtown 
three or more times per week, and shop in 
Midtown around twice a week on average. 
Forty-two percent say that the community is 
safer than it was 5 years ago, and 83% have 
a strong or very strong sense of community 
or personal attachment to Midtown.  

Working in Midtown

Respondents who come to work in Midtown from 
other parts of the Atlanta region were more 
likely to be female (58%) and the ages are evenly 
distributed between 30 and 59. The majority (57%) 
are married, though only one-third have children 
under 18 in the home. Those who work in Midtown 
are most likely to have done so for between one 
and four years (33%) or over 10 years (36%). The 
most common activities for those who work in 
Midtown include going out to lunch (average of 
6+ times per month) followed by dinner/drinks 
and shopping (average of 1 to 5 times per month). 

Age Breakdown: Age Breakdown: 
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How Long Lived in Midtown (years), n=889: How Long Worked in Midtown (years), n=1,580: 

28%24%36%12% 36%21%33%11%

10+5-91-4>110+5-91-4>1

n=

1,697
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Living and Working in Midtown

Of those that both live and work in Midtown,  
56% were male and the age groups are evenly 
split across age ranges. Around half (52%) 
are single, 32% are married, and 11% have 
children under 18 in the house. Roughly half 
of respondents have lived and worked in the 
Midtown area for over 5 years. This group goes 
out for lunch, dinner, or drinks an average of 
three times per week. Sixty-one percent of this 
group own their residence.

Visiting Midtown

Of those that visit Midtown, the slight majority 
were male (54%) and the most popular age group 
is 30 to 39 (24%). Roughly half are married and 
21% have children under 18. Eighty-one percent 
live within the Metro Atlanta area and 76% visit 
Midtown several times per month. The most 
common reasons for visiting Midtown included 
going to restaurants or bars (85%), attending arts 
and culture events (79%), or visiting friends or 
family (44%).

Age Breakdown: 
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How Long Lived in Midtown (years), n=528: 

How Often Visit Midtown, n=244: 
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Several times a month

18%

76%

6%

Several times a year

About once a year or less

10+5-91-4>1



Eighty-two percent of those who live and work 
in Midtown indicate they feel a “strong” or 
“very strong” sense of community or personal 
attachment to Midtown, and fewer than 1% say 
they felt no sense of attachment. Those who 
work in the Midtown district but live elsewhere 
also had a positive association with the area, with 
57% indicating a strong or very strong sense of 
affiliation.

Midtown’s biggest fans are those 
who have witnessed the area’s 
transformation.

Those who have lived in Midtown 5 or more 
years gave the highest marks. When it comes to 
describing Midtown characteristics, respondents 
who live and work in the district are most likely to 
“definitely” describe it as a “great place to work” 
(99%), a “great place to live” (98%), a place with 
“great parks and open space” (94%), “walkable” 
(93%), and a place with “lots of art and cultural 
experiences” (95%). 

When asked why they live in Midtown, more than 
three in four mentioned walkability, convenience, 
or close proximity to work (respondents could list 
more than one reason). One-third cited access to 
restaurants, parks, local universities, MARTA, and 
the BeltLine. 

Over half (53%) of Midtown residents 
are classified as “promoters”, 
meaning they are extremely likely 
to recommend living in Midtown to 
a friend or colleague (9 or 10 out of 
10).1

FOOTNOTE:

[1] Net promoter score as modeled by SurveyMonkey only 

considers a rating of 9+ on a scale of 10 to indicate strongest 

likelihood of advocacy, meaning the respondent would go out 

of his or her way to convince others to spend time in Midtown.

How much of a sense of community or personal 
attachment do residents feel toward Midtown? 
(Strong/Very Strong) n=1,391 
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How People Describe Midtown

People who spend more time here 
feel a stronger sense of community.

Respondents living and 
working in Midtown who 

feel a strong sense 
of community.

82%
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The top descriptions of Midtown are similar 
across groups and consistent with the 2013 
results, with the most popular answers being 
that Midtown is a “great place to work/live,”  
“clean and attractive,” “walkable”, and has 

“lots of dining options.” In all, 91% of 
respondents said they would definitely or 
probably describe Midtown as a place with 
“lots of arts and cultural attractions.”

People who spend more time here 
feel a stronger sense of community. How likely would you be to use each of the following characteristics to describe Midtown?
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Cross-Group Analysis: Top-rated Characteristics

Respondents across all groups agreed on many of 
the top attributes, with some minor variations. For 
example, those who live in the district gave higher 

marks for Midtown’s parks and open spaces. 
Those who work in Midtown or visit gave slightly 
higher marks for cleanliness/attractiveness.

Which characteristics rated lowest by each respondent group?

The lowest ranked descriptors for Midtown 
were consistent across groups and years, and 
closely mirrored the items identified as the 

biggest issues facing Midtown: namely the lack of 
shopping options, the presence of homeless and 
panhandlers, and perception of crime.

What’s changed about the way people describe Midtown between 2013 and 2016?

“Bikeable” and “easy to get around” notably 
dropped out of the top five between 2013 and 
2016, while praise of parks and open space 
increased during that time. From 2013 to 2016, 
fewer respondents were likely to describe 
Midtown as a nighttime hotspot (declined 

from 80% in 2013 to 69% in 2016). And 61% 
of respondents definitely or probably would 
characterize Midtown as an environmentally 
sustainable place, up from 49% in 2013.

2016 Live in  
Midtown

2016 Work in  
Midtown

2016 Live and Work  
in Midtown 

2016 Visit  
Midtown

1
Great place to live 

(97%)
Great place to work 

(96%)
Great place to work 

(99+%)
Lots of arts and culture 

attractions (97%)

2
Great parks and  

open space (97%)
Walkable (91%)

Great place  
to live (98%)

Lots of dining  
options (95%)

3
Walkable 

(96%)

Clean and  
attractive (89%)

Lots of dining  
options (95%)

Clean and  
attractive (92%)

4
Lots of dining  
options (94%)

Lots of arts and  
culture options (88%)

Lots of arts and culture 
attractions (95%)

Walkable 

(92%)

5
Lots of arts and culture 

attractions (94%)
Lots of dining  
options (86%)

Great parks and open 
space (94%)

Well-lit

(85%)

n=890 n=1,572 n=527 n=217
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With more than 150 restaurants in the district, 
it’s not surprising that 91% of respondents 
said they definitely or probably would describe 
Midtown as a place with “lots of dining options.” 
More Midtowners are going out to lunch more 
frequently, with 47% of respondents indicating 
they eat lunch out an average of 6 times or more 
per month. In 2013, only 28% of respondents were 
doing it that often.

At dinnertime, the percentage of people going 
out to eat 6 times or more per month also 
climbed: 36% of respondents indicated they are 
dining out at this rate in 2016, up from 25%.

62% of respondents indicated they 
go shopping in Midtown 1-5 times or 
more each month.

Midtown’s retail potential still  
has room to grow 

Fifty-seven percent of respondents indicated 
they probably or definitely would not describe 
Midtown as offering “lots of shopping options,” 
which is comparable to 2013 (62%). Between 2013 
and 2016, the percentage of Midtowners going 
shopping in the district remained relatively flat, 
with slightly less than half indicating they shop in 
Midtown an average of 1- 5 times per month.

Retail

Where are people spending money 
in Midtown?

On average, how many times per month do all 
respondents go out to lunch in Midtown?
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What types of stores would you like to see in 
Midtown? You may select multiple options.
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Cross-Group Comparison

Live in 
Midtown

Work in 
Midtown

Live  
+ Work

Visit
Midtown

Restaurant 64% 77% 69% 78%

Grocery (large and small format) 81% 67% 82% 62%

Apparel 66% 53% 69% 57%

Entertainment 62% 48% 66% 62%

Goods 60% 48% 66% 45%

Services 39% 44% 47% 33%

Appliances/Electronics 18% 13% 22% 14%

Across the board, people who spend time 
in Midtown are hungry for even more food 
choices. Those who live or live and work 
in the district indexed higher than the 
composite average of all respondents who 

requested more grocery options, including 
large and small format stores. Those who 
work in Midtown or visit were more likely to 
request more restaurant options.

Store Brands

When asked to identify specific store brands they wanted to see in Midtown, respondents most often named:

Of Note: 

Respondents also requested local and ethnic format restaurants as well as boutique apparel stores.
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Transportation

How do people use Midtown’s 
transportation network?

Overall, walkability continues to be a hallmark 
that distinguishes Midtown. Ninety-three 
percent of respondents definitely or probably 
would describe Midtown as walkable, 
ranking among the top characteristics, while 
82% definitely or probably would describe 
Midtown as “easy to get around.”

Where respondents want to see future 
transportation investment 

When asked how much of a priority specific 
transportation modes should be in future 
projects, 94% said walking should be a very 
high or high priority. Between 2013 and 2016, 
the percentage of respondents who felt 
transit should be a very high or high priority 
jumped 20 points to 94% versus 74% in 2013.

2013 and 2016 Comparisons:

Walking

Transit

Biking

Cars

6%

7%

94%

93%

High/Very High Priority Low/Very Low Priority

6%

26%

94%

74%

High/Very High Priority Low/Very Low Priority

23%

25%

77%

75%

High/Very High Priority Low/Very Low Priority

50%

52%

50%

48%

High/Very High Priority Low/Very Low Priority

2013

2016

2013

2016

2013

2016

2013

2016

2013

2016

2013

2016

2013

2016

2013

2016
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Those who live in Midtown and work outside the district had overall shorter roundtrip commutes, with 
58% spending less than 30 minutes getting to and from work.

Commuting Habits

Midtown commuters who live outside the district 
or live and work in the district use a variety 
of travel modes to get to work. And commute 
patterns based on home zip code origin show 
a wide distribution, with heavier concentration 
north of Midtown. While the majority of Midtown 
commuters drive alone (61%) to their jobs, that 
figure is substantially less than the regional 

average of 82%.1 Of note: from 2013 to 2016, the 
number of respondents indicating they primarily 
ride transit to and from work increased. In 2013, 
10% of respondents listed MARTA rail as their 
primary mode, which grew to 12% in 2016. And 
3% in 2013 indicated they rode the bus as their 
go-to option, which grew to 7% in 2016.

In a typical work week, how do you travel to work most often? 

3%5%

7%

10%

12%

61%
n=

1,848
Drive Alone

MARTA Rail

Walk

Bus

Carpool

Bicycle

Vanpool

1%

FOOTNOTE:

[1] Georgia Department of Transportation Regional Commuter Survey

39% of people get to work in Midtown by using a mode other than driving alone.
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Commuting Habits

Around 65% of those who work in Midtown 
have an average daily roundtrip commute of 
more than 30 minutes, which is consistent 
with regional averages. Twenty-eight percent 
of respondents have a roundtrip commute 
that lasts over an hour.

Work in Midtown: How many 
minutes is your average daily 
roundtrip commute?

In 2013, 10% of 
respondents listed 
MARTA rail as their 
primary commute 
option, which grew to 
12% in 2016.

28%

17% 19%

26%

10%

n=

1,667

>15

15-30

31-45

46-60

60+

85

20

75

400

Where Midtown Commuter Trips Originate

79 zip codes 44 zip codes 24 zip codes 16 zip codes

Fewer Commuters More Commuters

Density of Commute Trips into Midtown:

Map data furnished by Atlanta Regional Commission
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Bicycling in Midtown

Respondents who cycle in Midtown indicate 
they are most likely to do it for exercise and 
non-commute trips. Those who ride a bike 

in the district said that lack of connected 
bike lanes and fear of inattentive drivers are 
barriers that prevent them from biking more.

If you ride a bicycle in Midtown, which applies to you, and how often?

Emerging: On-Demand Ride Services

Among those who live in Midtown, on-demand 
ride services are used at a high rate. More than 
half of respondents who live in the District (56%) 
indicated they use services such as Uber and Lyft 
at a rate of 3-5 times or more each month.

3-5/5+ 56%

20%

13%
11%

n=

1,335

1-2

1x

Never

Live or Live and Work in Midtown:  
In a typical month, how often do you use on-
demand transportation services (such as Uber 
or Lyft) in Midtown?

Ride to Access Shops/
Services 53%18%18%11%

Ride to Work or School 75%11%7%7%

Ride for Recreation or 
Fitness 37%12%21%20%

n=1,067Frequently           Sometimes           Rarely            Never
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Public Safety

How has perception of safety and 
street-level conditions changed 
since 2013?

Safety is described as one of the top issues 
facing Midtown. When asked how likely they 
are to describe Midtown as “safe from crime,” 
50% of respondents indicated they definitely 
or probably would, an improvement over 
the 43% from 2013. More respondents (55%) 
indicated they probably or definitely would not 
describe Midtown as having “few homeless and 
panhandlers,” tracking even with 2013. In 2016, 
77% of respondents agreed Midtown is “well-lit,” 
compared to 72% in 2013. Also of note, fewer 
people indicated they were unsure about these 
attributes in 2016 than in 2013.

How safe do people feel in Midtown 
compared to five years ago?  
76% of respondents believe Midtown 
is much/somewhat more safe or about 
the same as it was five years ago.

Compared to five years ago, would you say 
Midtown is...

15%

7%

30%
33%

13%

Much more safe  

Somewhat more safe 

About the same

Somewhat less safe 

Much less safe 

Not sure

n=3,191

2%
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2016 Live in 
Midtown

2016 Work in 
Midtown

2016 Live 
+ Work in 
Midtown

2016 Visit 
Midtown

Much more safe 11% 13% 13% 22%

Somewhat more safe 31% 34% 33% 39%

About the same 30% 32% 30% 21%

Somewhat less safe 11% 5% 8% 2%

Much less safe 4% 2% 3% 1%

Not sure 15% 15% 13% 15%

n=873 n=1,571 n=529 n=218

When respondents answered “not sure” to this question, most often they had not lived or worked in the district 
for more than five years. The 2013 results showed comparable percentages for each response option.

How each group responded to the question of safety conditions vs. five years ago:

The majority of all groups believe safety 
conditions are the same or even improved versus 
five years ago. That said, there were some 
differences that emerged in the cross-group 
comparison. For example, visitors were nearly 

twice as likely to describe Midtown as “much more 
safe” than five years ago. And those who live in 
the district were likelier to describe Midtown as 
“somewhat/much less safe” than those who work 
in or visit Midtown.

Midtown Blue:
• 680 patrol hours per week
• Crime in the Midtown 

Improvement District is 
down 13% in 2016 vs 2015
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Rating Midtown Alliance’s supplemental safety services

Respondents gave more favorable ratings to 
Midtown Alliance’s public safety program in 2016 
than in 2013. Among many other components, 
this program provides 680 hours per week 
of supplemental patrols using Atlanta Police 
Department (APD) sworn officers who work a third 

shift in the Midtown district as well as private 
security personnel employed by Midtown Alliance. 
Also of note, significantly fewer respondents were 
unfamiliar with this program in 2016 compared to 
2013.

How would you rate each of the following projects and programs   
implemented by Midtown Alliance?

13%

21%

62%

23%

17%

57%

3% 4%

Providing supplemental safety services:

Excellent/Very Good           Fair           Poor           Not Familiar

2013 2016

The Midtown Blue public safety program is one of the most robust programs of its 
kind in the Southeast, comprised of Atlanta Police Department off-duty officers, 
a civilian Public Safety Patrol, a network of more than 50+ high definition video 
cameras and other strategies to ensure a safer Midtown.
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Top Issues

Insight into our growing district and  
today’s top issues

What workers consider to be  
Midtown’s top issues:

Around one-third of Midtown commuters coming 
in from elsewhere in the region think that traffic 
and other transportation issues are Midtown’s 
biggest challenge. The recent upswing in new 
development is named as a concern by workers, 
in part because it implies more traffic. One in 
four workers think the top issue is crime, safety, 
or the presence of homeless/panhandlers, and 
around one in six think it is non-traffic issues 
related to transportation, including parking, 
walkability, or bike lanes.

“We need more public transportation, 
either more light rail, or more MARTA 
heavy rail.”

 - Midtown Visitor

What residents consider to be 
Midtown’s top issues:

Despite the 42% of residents who feel that 
Midtown is safer than 5 years ago, around half of 
resident respondents still listed crime and safety 
as the biggest issue facing Midtown, while one in 
five referenced traffic and congestion. Other key 
issues included homeless/panhandlers, parking, 
affordable housing, and city infrastructure. 
When asked how they would like to see Midtown 
change in the next five years, the most commonly 
used word among people who live and work in 
the district was “options” - more options for 
shopping, dining, and transportation, and a 
greater variety of cultural events and nightlife.

“We need more places to shop and get 
groceries like NYC.”

 - Midtown Resident and Worker



2016 Midtown Community Survey Applying What We Learned | 23

Applying What We Learned

With these findings come new 
opportunities to refine our work.

Making More Workers Feel Like They’re 
Part of Midtown

Midtown workers who live outside the district 
are less likely to feel as connected to the 
community, even though they make up a 
significant percentage of the people dining and 
shopping in Midtown on a daily basis. Through 
the Member Deals & Discounts program, 
Let’s Talk Midtown events and other member 
engagement initiatives, we are working to help 
those who work here feel more involved and give 
them a sense of ownership. We are also looking 
at developing new corporate engagement 
projects and events to further connect workers 
to Midtown.

Helping Attract More Investment into 
Midtown

The people who have lived in Midtown the 
longest are the most likely to recommend it 
to others, and there is a very high sense of 
community affiliation among those who live 
or live and work here. We also have a better 
handle on the types of retail offerings people 
want to see introduced in Midtown, and we’re 
using these findings to assist both commercial 
and residential leasing agents in their efforts to 
recruit new tenants.  

Here are some examples of how Midtown Alliance is working to apply 
what we learned from this survey to our programs and initiatives:
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Communicating the Strategies/Tools 
That Actively Manage Midtown’s 
Growth

Our team is in the process now of updating 
and expanding upon a highly-structured 
family of plans and actionable tools (Blueprint, 
Greenprint, Midtown Transportation Plan) that 
guide Midtown’s long-range growth. We’ll keep 
the updates coming about our progress toward 
implementation, and Midtown Alliance will 
continue to solicit feedback from members of the 
community.

Reinforcing the Progress We’re Making 
to Keep Midtown Safe

Individual perception of Midtown as a safer place 
has improved since 2013. We’re expanding our 
outreach efforts to residential groups, property 
managers and media to communicate the facts 
about our safety programs, their impact on the 
district and how we coordinate our work with the 
Atlanta Police Department.

 
 
 

Enhancement to Midtown’s 
Transportation Network

Some respondents who navigate Midtown on 
foot and by bicycle mentioned the anxiety they 
feel about close proximity to motor vehicles 
going too fast, or distracted drivers who don’t 
see them. These types of concerns were also 
present in surveys done in 2016 to inform the 
Midtown Transportation Plan. Through redesign 
of specific corridors and proposed policy 
changes, Midtown Alliance and its partners are 
working to create safer conditions on Midtown 
streets for everyone.
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